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These guidelines have been 
developed to provide clear 
information regarding the 
Epidemia brand and the 
use of branding assets for 
any partners that need to 
make use of them.

They have been put 
together to ensure that 
a consistent identity is 
achieved for Epidemia on 
all communications inside 
and outside the US.

By using the same visual 
language for Epidemia, we can 
communicate cohesively and 
create greater impact. 

You can download our logo and 
other materials from our website.

Download brand assets



W H O  W E  A R E

BRAND 
STATEMENT



OUR PRODUCT

Created by a woman for women, Epidemia is a 
high-performance activewear brand that lies at 
the intersection of Science, Fashion, Fitness and 
Education. Our line of functional and comfortable 
activewear features prints made from biological 
images of the human body that allow women to 
showcase the beauty inside their bodies whether 
they are in or outside the gym. 

“Through the digital manipulation of micrographs, CT 
scans, even x-rays, we create designs that both look 
cool and tell the story of the amazing strength and 
beauty of the human body”

OUR MISSION

In providing our customers with high quality 
activewear that looks and feels good whether you 
are working out or having brunch, we want the 
striking medical prints on our products- currently 
featuring brain, nerve and heart cells- to start a 
conversation around Biology and Science, and 
why there aren’t more women in STEM (Science, 
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Technology, Engineering and 
Math) fields. Through our 
brand’s biological roots, we 
hope to help make science more 
accessible to young people, and 
especially young girls. 

“We hope to inspire young people 
to develop interests in the sciences 
and pursue careers that will 
ultimately lead to the creation of 
the next great advances in science, 
medicine, and technology”.

OUR COMMITMENT

Epidemia is committed to taking 
this conversation all the way to 
action: 15% of profits from every 
sale will go towards institutions 
that provide support and 
resources for girls who want to 
pursue education and careers in 
STEM. 

OUR CULTURE

“Your body is beautiful no matter what size or 
body type you are. It’s beautiful because every day 
thousands of cells work together in intricate patterns 
to make you possible.

You are beautiful, inside and outside. And Epidemia 
is here to help you show it to the world!”

The values we pride ourselves include body 
positivity, community, inclusion, continuous learning 
and self-confidence. We believe that our shared 
goals are only possible in a supportive community 
for women that celebrates a healthy mind as well 
as a healthy body.   

We want you to look good, feel good and do good. 
No matter what your fitness and career goals, 
Epidemia believes YOU’VE GOT IT IN YOU to 
achieve them! 

Share your story with us using #IveGotItInMe



S L O G A N &

TAGLINE



This is the Epidemia tagline.

It has multiple interpretations for the 
Epidemia brand:

• Since an Epidemia print is created from 
medical images of what’s inside the 
human body, it literally reads as ‘you’ve 
got it (brain, nerve, heart) in you’.

• It is a motivational phrase that relates 
to fitness goals: ‘you’ve got it in you to 
achieve your ideal body’.

• Similarly, it also applies to career goals: 
‘you’ve got it in you to be a scientist!’ 

The tagline acts as the broader vision of our 
launch campaign slogan, ‘She’s Got It’, that 
is variably used as ‘She’s Got Brains’, ‘She’s 
Got Nerve’ etc. Possible hashtags for social 
media include ‘#I’veGotItInMe’ and the 
‘#She’sGotIt’ variants. 

GOT IT IN
YOU’VE 

YOU
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B R A N D

ASSETS



This is the Epidemia logo 
and wordmark.

It should be used on all communications and 
centre aligned whenever possible.

For print materials such as letterheads, 
please place the logo at the top-left corner of 
the page or at the top in the center.
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The nodes at the point of 
intersection bring a sense of 
closure and completeness to an 
otherwise continuously open and 
growing entity

Four Venus Symbols come 
together (symbolizing female 
empowerment through unity) 
to form the floral- yet scientific- 
pattern: a nod to Epidemia’s 
fashion roots and medical prints 
as its USP

The overlapping circles in the 
resulting construction also make 
a visual reference to the Flower 
of Life: a concept in ‘sacred 
geometry’ which is believed by 
some to mirror the process of cell 
division in nature.

The logo is symmetrical and 
balanced to evoke wellness and 
the healthy symbiosis of mind 
and body

A line drawing that brings to 
mind one of the most distinctive 
tools of scientific research: the 
magnifying glass

The astrological symbol for 
Venus that doubles as the 
Gender Symbol denoting 
Women

E P I D E M I A
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Rules for logo usage
01. The extended horizontal arm on the 
right should always be twice as long as the 
other arms and the text should always stay 
the same, centered between the two vertical 
arms. 

02. When the logo is used in isolation (e.g. 
on a letterhead) it needs space so others 
can see it with ease. Ensure there is at least 
a margin equal to 1/3rd of its long arm 
surrounding it. 

03. To ensure legibility, the minimum 
width for reproduction of our logo is 10mm 
(300dpi).

04. The colour of the logo is not to be 
changed but the wordmark may be 
reproduced in different colors and used 
separately if needed.

05. Do not stretch the logo.

X 2X X

1/3X
10mm



This is the Epidemia 
wordmark.
It should be used on all communications, and 
left aligned where possible (except when it is 
used with the logo where it is centered).

When sending a letter or preparing a 
document please place the wordmark at the 
top in the centre (as above) or at the top of 
the page on the left hand corner.

Tracking: 200 (in thousandths of an em)
Color variant allowed: white

E P I D E M I A
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These are the Epidemia 
typefaces.
Headlines should be in Josefin Sans Bold 
and in uppercase.

Body copy should be in Josefin Sans Regular.

Josefin Sans Light and can be used for sub-
headings, excerpts and quotes. 

The font family is available via Google Fonts 
and you can download it for free here: 

Josefin Sans

Do not use any other typeface in Epidemia 
communications. When Josefin Sans is 
not available (as in email signatures, for 
instance), use Helvetica.
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JOSEFIN SANS BOLD

ABCDEF
GHIJKLM
NOPQRS
TUVWXYZ
1023456789

JOSEFIN SANS REGULAR

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmno
pqrstuvwxyz
0123456789

JOSEFIN SANS LIGHT

ABCDEF
GHIJKLM
NOPQRS
TUVWXYZ
0123456789

http://www.fontsquirrel.com/fonts/josefin-sans


These are our primary 
colors for communication. 
They can be used as bold 
backgrounds.
These colors are inspired by our product 
colorways. Use them in solid blocks and do 
not apply tints/gradients.
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CHATEAU GREEN
R71 / G172 / B92 
#47AB5C

CERISE RED
R220 / G50 / B114 
#DC3172

FLUSH MAHOGANY
R200 / G57 / B58 
#C73939

KASHMIR BLUE
R74 / G92 / B156 
#4A5C9C

EMPRESS
R120 / G115 / B117
#787375

BOSSANOVA
R77 / G40 / B89
#4D2859



Use a pattern for 
backgrounds
A variant of the logo can be used repeatedly 
as a pattern over any of the colours to create 
a bold background.

It is possible to experiment with different 
scales. 

You can download a variation of logo 
tailored for creating patterns here.

E P I D E M I A
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Identity and Branding by
Babar Suleman

contact@babarsuleman.com
www.babarsuleman.com

Get in touch with us if you 
have any questions or 
comments
EPIDEMIA DESIGNS
[ADDRESS AND CONTACT DETAILS]

www.epidemiadesigns.com
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